


High-tech beauty comes with a high-tech price — the initial DNA test costs £135 and the cre:
costs £125 for a bottle that lasts six to eight weeks.

At least you don't have to wait long for your bespoke product. Within two weeks of taking the
test, clients are sent a tailor-made night cream containing various minerals, enzymes, herbal
extracts and acids specifically balanced to suit them.

The packaging is person-alised with the client's name, and the DNA studies are kept on recorc
so that follow-up courses of creams can be bought without the need for further tests.

But is this forensic foray into our bathroom cabinets really the answer to our prayers, or just
another clever marketing gimmick that will take away our money faster than our laughter
lines?

Dr Scott Wise, a scientific adviser on the board of GeneLink, the New Jersey-based genetic
research company that owns Dermagenetics, certainly seems convinced that DNA cosmetics
are the future of the beauty industry.

He has spent 12 years studying the relationship between our genes and our physical
well-being and appearance. 'Everyone's DNA is different,’ he says, 'and with our technology,
we've identified five different genes that are connected to ageing. We look at these genes to
dictate how skin responds to different stressors, the sun and pollution.

'Sixty-two per cent of Dermagenetics users notice substantial early change in firmness to thei
skin and a decrease in the appearance of wrinkles after just two weeks of treatment.’

The Dermagenetics skin-care system measures single nucleotide polymorphisms (or SNPs as
they say in the business) in DNA.

According to independent scientific research, SNPs are small but common natural variations in
DNA, which are responsible for our physical and biochemical uniqueness.

SNPs can inhibit the body's ability to control the build-up of free radicals, which can damage
skin cells. These random mutational events that take place within our cells are now considere:
major contributors to a variety of skin conditions and possibly skin diseases.

But even those of us without a masters degree in Dermatology will probably have wondered
whether the expensive and beautifully packaged products we've been buying all this time will
really pay off in later life.

Is it possible that the one-size-fits-all approach to beauty could soon become a thing of the
past?

For example, if we have something wrong with our health we visit our GP, have a blood test
and take a medicine prescribed specifically for our ailments, so perhaps there is some logic in
following a similar path with skin-care.

John Souzais, a spokesman for Dermagenetics, insists that these new developments will
potentially change the

way we buy cosmetics for ever: 'Everyone is so used to going after the ingredient of the weel
but the problem is they don't know if their skin is capable of metabolising that ingredient. The
only way you can know is if you have a genetic test. There are no

secret ingredients in our skin-care and, in fact, we basically use the same ingredients as othel
companies.



'The difference is that we re-proportion the ingredients to precisely suit the individual's
requirements.

'Every few months, major cosmetics houses single out a new active ingredient and make it
fashionable.

'Most people have no idea what these ingredients even do but they are encouraged to buy
them because their favourite movie star looks great in the billboard campaigns.

'We've proved in two different studies that our active ingredients can regulate genetic
functioning to give optimal balance to the skin.

'We analyse your genes and find out which ones are disadvantaged and give those genes wha
they would need to make them function if they were perfect.'

And if what Souzais says is true, we may have been better off putting whipped cream on our
faces all along.

Even the most expensive skincare products might be serving their intended purpose only for
the small proportion of customers whose genetic balance corresponds with the ratio of
ingredients in those creams.

But while Dermagenetics is the first organisation to be using DNA research to create skin
creams, it is not the only company to believe that controlling the ageing process is made
easier if we understand our own DNA.

Surracell is a 'personal genetic health program’, which claims to identify deficiencies and
damage in our DNA and provide exclusive nutraceuticals that promote cell repair and genetic
health.

Clients provide a urine sample and mouth swab, which Suracell then use to study an individual
DNA and establish levels of damage and oxidative stress.

Within three weeks, clients are offered a full DNA analysis and then prescribed a vitamin regin
designed specifically to suit their genetic make-up.

But while Hollywood is going DNA crazy, some remain sceptical. Nina Goad of the British Skin
Foundation says: 'While genetics do play a part in how our skin ages, external factors are far
more significant in terms of what we can do to slow down the visible effects of ageing on the
skin.

'Smoking and sun exposure are greatly responsible for the changes in the skin we associate
with looking older.

'We shouldn't judge the efficacy of a product according to its price tag.

There are plenty of great products available at reasonable cost from supermarkets and
chemists.

'Wrinkles on the face are also attributable to facial movement, which again has nothing to do
with DNA. Whatever the specialists say, ultimately it's the consumer who decides on the
success of this new beauty movement.’

However, Lizanne Johnson, a 38-year-old casino executive from New Jersey, is convinced that
Dermagenetics works for her. She says: 'l never had great skin and I've spent years working i
a smoke-filled environment, which has taken its toll.



'I've used more skincare products than | can remember, with mixed results, but this one has
dramatically improved the texture and tone of my skin in just a few months.’

But as the war against wrinkles continues, perhaps we are only being told what we already
know, great skin and an age-defying complexion is all in the genes — and good genes are
something money can't buy.

! FOR further information on Dermagenetics, go to www.dermagenetics.com or call 0173 770
0020.
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Here's a sample of the latest comments published. You can clickiew allto read all comments
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More beauty treatments for the very rich. As if they don't have access to enough in the way ¢
nips and tucks, spa outings and the like. Yes, the rich like to spend money on themselves and
don't these companies know it. Who cares about laughlines when you're laughing all the way
to the bank?

- Bonnie, Oakville, Ontario, Canada

But | LIKE my laughter lines! Leave me alone! I'd rather spend the money on having fun,
drinking beer, creating more laughter lines and not worrying so much about issues based
purely on vanity and insecurity.

- Leanie, Tunbridge Wells, UK

This whole idea seems to be another clever scheme designed to part people and their cash by
blinding them with science.

- Daniel, Manchester, UK
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This story first appeared in theBaily: mait. For more stories like this, buy the Daily Mail every
day. Plus, to get the paper delivered to your homelick here
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